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Abstract  

The impact of tax incentives as a veritable tool for sustainable entrepreneurship 
drive to any economy in the world cannot be overemphasized. Apart from 
performing revenue generation function, tax also assists in the achievement of the 
government desire to grow both the lower and middle business strata of the 
country’s economy. The tax incentives in Nigeria are numerous and can be used to 
attract the untapped manpower skills of young people in the country if properly 
implemented. The focus of this paper is to evaluate the role of tax incentives as a 
catalyst for entrepreneurship development in a developing country like Nigeria. 
Primary and secondary data collected from selected cities in Nigeria are used in 
carrying out this study. The tools used for analysis are simple percentages and chi-
square (x2). The findings revealed that there is a significant relationship between tax 
incentives and Nigerian entrepreneurship development. It also discovered that 
problems facing effective tax incentives implementation could be solved if the 
government would create more awareness for prospective entrepreneurs to key into 
the system. The study made some recommendations which can enhance tax as a 
veritable tool for entrepreneurship drive for national economic development  
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